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H1 2018 HIGHLIGHTS G

FINALIZATION OF SEVERRIANSFORMING TRANSACTIA®S
FUEL CONTENT STRATEGY

REORGANIZATION OF THE GRANPEGRATING THE ACQUIRE
ACTIVITIES IN 4 BUSINESS UNITS
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BY STRONG PRODUCTION {URE
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A NEWLY INTEGRATED ORGANIZATION

Leading independent
platform in Europe

Offices & studios in
9 countries in Europe, North
America and Asia

450 permanent employees

Global organization with
centralized corporate functions

15t producer of fiction

In France

MEDIAWAN

MEDIAWAN

15t producer of
animation in Europe

1st content distributor
in France

_ —

17 channels , o/w 2 are in
the Top 10 Pay-TV
channels
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STRONG FINANCIAL PERFORMANCE IN H1 ‘4ki18
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U Reported financialgexcluding ON Entertainment)

U Revenuesofe mHp ®o Y
U EBITDAll ofe o n ®dn Y

U Revenuegrowth of +44%YoY (with different
consolidation perimeter)

U Reportednet income group shareofe mm Qo Y
corresponding toe my ®exdluding impact of assets
recognized through business combinations

U Consolidated net debtl2l of e mMmH ©c Y

[1] After amortization of audiovisual rights (other than recognized through business combinations)
[2] Excluding production credits



STRATEGY AND OUTLOOK G

Papa ou Maman
(6x52°)
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War on beasts
Aux animaux la guerre

(6x52°)
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MEDIAWAN ORIGINALS: oA
Business update and trends

local broadcasters and
global platforms o0 Accelerate international

repositioning with new
o Exciting line -up of new ambitious projects
projects in development

for 2019 -2020

MEDIAWAN TODAY H1 2018 STRATEGY
:0#1 producer of prime - :0 Revenues of 047.2m (excl. :0 More than 60 hours
: time fiction in France : intra-group) © expected in H2
:0Collection of 13 :0+127% growth YoY, :0 Exploitation of recurring
: production companies : primarily due to the : series : 7 currently in
. with independent labels : : integration of CC&C, : : portfolio, ongoing
: : Makever and Storia : discussions to produce
: incl. multiple recurring : ‘o0 Approximately 40 hours : © additional 4 -5 series
: series : of programs delivered :
: : over 6 months : o Develop and create new
0 Production for both : i high-quality franchises
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MEDIAWAN ORIGINALS:
2018 productiordine-up

DELIVERED IN H1 2018 DELIVERED SINCE

Alice Nevers (S16)
Apocalypse (guerre des mondes )

o Apocalypse (paix impossible )
0 Beneath the skin (sous 1a peau)

Crimson wedding (noces rouges) o Call my agent (dix pour cent) (S3)

Deux gouttes d & e a u : o Falling for love (je sais tomber )

Je ne suis pas un homme facile :0 Hydravion , la renaissance

Research Unit (S12) ‘o Les fantdmes du Havre

The crimson rivers (rivieres pourpres) : :0
0

Traqués

Papa ou Maman
Twenty Five (vingt -cing)

War on beasts (aux animaux la guerre)

E The crimson rivers (8x52°)
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ORIGINALS

IN PRODUCTION

o Black Spot (S2)

o Captain Sharif (S6)
oJust a Gigolo :
oHi st oi r e d e Iéaivi
0 Huguette :
oLe Meilleur reste a venir
:0Les Voeux

0 Meutre & Bride les Bains
o Meutre dans le Morvan
o Pauvre Georges

oPlay

o0 Red Bracelets (S2)

0 Research Unit (S13)

o Systeme D
oUnfaithful

oUn homme abimé



ANIMATION

MEDIAWAN ANIMATION:
Business update and trends

MEDIAWAN TODAY HT 2018 STRATEGY

o #1 producer of animated Eo Revenues of 015.6m [1] Eo Line-up for significant
: content in Europe : : : growth trajectory on both

io Not consolidated as
segments

0 Expertise in both TV : part of Mediawan H1 : _
series and movies : 2018 reported accounts :0oLeverage on the Miraculous
: : (entered the perimeter : : phenomenon , with seasons

ioProven ability to develop

IPs into 360 ° successful in June 2018) : 3-5in production as well as

brands :0 Main deliveries include other projects incl. live
: : Miraculous (18 eps), and action movie, and benefits
Zakstorm (13 eps) from L&M starting to kick -in

o New ambitious series such

toln line with the delivery
as Power Players

plan for 2018 :
0 Release of the first
: Playmobil movie in 2019,
with fully loaded pipeline
of movies to be delivered in
the coming years

[1] Excludes 02.3m contribution from Chapter 2 ;
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MEDIAWAN RIGHTS:
Business update and trends

MEDIAWAN TODAY

Eo Large library with
approx. 13,000 hours of
content

EoLarge (and growing)
portion of internally
produced content

:o Diversified client base
FTA broadcasters, cable
networks, SVOD
pl atf or ms, B

B /. Sp 1R i

...... 4 {; (, N

H1 2018

EoRevenues of 023.2m (excl.
intra-group)

- Includes renewals of
classic series to
French broadcasters

0+97% growth YoY,
primarily due to seasonal
effect and intra -year
sales mix

o Continued investments in
external rights (on top of
in-house productions ) and
increased library value

RIGHTS

STRATEGY

:0 Natural business

acceleration thanks to the
increased contribution from
in-house productions

Development of expertise
for international formats
and animation programs

Increased weight of OTT
and digital players in the
customer mix

Additional investment in
external content to further
fuel library according to
market opportunities
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MEDIAWAN THEMATICS:
Business update and trends

o Strong position on o Revenues of 054.4m (excl. o0 Service upgrades and
thematic channels in intra-group) developments to explore
FranC(_e and Frencj,h - 0+0.5% growth YoY new _opp_ortunltles or new
speaking territories _ distribution routes with

o Renewal of carriage OTT platforms

oLarge and unique

; contracts with top clients
portfolio of 17 channels

oUpside potential from new

distributed by all o New channels and : .
French TV operators rebranding projects to project delve:copments ' leg
(and largely present in strengthen channels offer E-§por;_ plat ordm currently
other French -speaking and positioning eing discusse

territories)

olncreasing presence in
the ad market through
generalists channels
(France and Belgium)
and thematic niches
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